
RETAIL MARKET
Q3 2016: Steady demand pushes retail market higher
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RETAIL SALES IN Q3

Y-o-Y core sales growth at 3%, total at 2%

Source: Census Bureau, Q3 2016. 
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RETAIL SEGMENTS RECORD MIXED GROWTH

Retail Sales Growth (%)

Source: Census Bureau, Q3 2016.
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CONSUMER SENTIMENT INDEX

Healthy fundamentals pushes index higher

Source: University of Michigan, Q3 2016.
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NET ABSORPTION AND AVAILABILITY RATE

Vacancy drops, net absorption is up by 9 MSF

Source: CBRE Econometric Advisors, Q3 2016. 
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51 out of 62 markets recorded positive net absorption in Q3

Source: CBRE Econometric Advisors, Q3 2016. 
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OCCUPANCY RATE BY CENTER TYPES

Power centers growing

Source: National Council of Real Estate Investment Fiduciaries (NCREIF), Q3 2016.
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COMPLETIONS

Completions for NC&S is low

Source: CBRE Econometric Advisors, Q3 2016. 
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RETAIL CONSTRUCTION

Source: CBRE Econometric Advisors, Q3 2016. 
. 

Retail construction for NC&S higher than Q2 2016
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TW RENT INDEX AND TOTAL EMPLOYMENT

Source: CBRE Econometric Advisors, Q3 2016. 
. 

Employment is a major determinant of rents
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PERFORMANCE AND LOCAL ECONOMIC CONTEXT INDICATORS 
IN THE PAST 5 YEARS
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CAP RATE BY CENTER TYPES

Compression in Cap Rate for all Centers

Source: ICSC, Q3 2016.
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TRANSACTION VOLUME

Lower than the last quarter 

Source: Real Capital Analytics, Q3 2016.
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